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Important Dates

January 2025

February 2025

Cookie Weekend February 21 - 23

Recognitions delivered to Service Unit Director/Council Coordinators Service Unit Director/
Council Coordinators deliver to Troop Coordinators and Troop Coordinators deliver to girls.

March 2025

April 2025

May/June 2025

Saturday, February 1 Mega Drop (Individual Troop Pick-Up)
- Pick Up Cookies from Troop Coordinator
- Count and sign receipts

Sunday, February 2 GIRL SCOUT COOKIE PROGRAM START 
(Order Card & Online Sales)

Saturday, February 8 Booth Sales Begin

Saturday, March 1 Can begin creating recognition orders

Monday, March 31 GIRL SCOUT COOKIE PROGRAM ENDS  
(Direct and Online Sales, ABC/Digital Cookie access ends)

Wednesday, April 2 Recognition Orders Due
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Wednesday, January 15 Troops Secure Own Booths - Adhere to “Do Not Call List”



Smart Cookies

Digital Toolkit & Online Resources

www.abcsmartcookies.com

ABC’s digital toolkits and online resources can all be found in one place - Smart Cookies! 
This is a snapshot of the resources designed for volunteers, girls, and parents!

•	 Everyone can access these tools, anytime, you don’t need to log in for access.
•	 Simply go to Smart Cookies and click the tabs at the top of the website.
•	 On Flickr you will find our rally guide, booth poster, fun clip art, and creative 

social media posts for selling.
•	 ABC’s Youtube channel holds Smart Cookies training videos, and other fun 

videos, while our Facebook page for volunteers is super helpful as well. 

•	 Theme clip art, certificates, etc.
•	 Selling safely video and tips
•	 Cookie information and calculators
•	 Activity tips and how-to’s
•	 Standard forms
•	 Rally guide
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Check out more on page 24!

Keep your App up to date to ensure 
it works this season!
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ABC Bakers

ABC Bakers Cookies feature:

•	 Kosher
•	 Zero trans fats
•	 No partially hydrogented oils
•	 No high fructose corn syrup
•	 Halal certified
•	 Certified Sustainable Palm 

Oil/RSPO (exception of Gluten 
Free cookies)

•	 Recycled cartons, trays (check 
your local recycling center)
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ABC Bakers (end) 1/22/25

Caramel Chocolate Chip
Gluten-Free

Special Pricing:

$7 a package
$84 a case
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An example is as follows, “Hi, my daughter is participating in the Girl 
Scout Cookie Program. To help support their Troop activities this year, 
they are selling Girl Scout cookies. If you are interested in helping, please 
see the link provided.”
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Booth Basics

Booth acitivities and lemonade stands are an 
integral part of the Girl Scout Cookie Program! 
Cookie booths allow troops and girls the 
opportunity to engage in their community, earn 
troop proceeds, and work as a team. It is also an 
excellent opportunity for a girl to put her people 
skills into action. 
While engaging with the public during boothing, 
all actions by adults and Girl Scouts must follow 
the Girl Scout Promise and Law, ensuring respect 
and kindness for customers, business partners, 
parents, volunteers, and Girl Scouts.  
Lemonade Stand
A lemonade stand is an individual stand located 
on residential property that is owned by the 
parent/guardian or by someone they know. 
Lemonade stand booths are held on residential 
property, and must have consent from the 
property owner. Individual Girl Scouts may host 
a lemonade stand with adult supervision at all 
times.
•	 1 adult accompanied at all times.
•	 Cookies assigned to the Girl Scout by the Troop 

Co- ordinator are used for lemonade stand 
activities.

•	 Juliettes/Council Ran Troops use their own 
cookie inventory and are replenished by council.

•	 If at any time the Girl Scout needs to leave the 
lemonade stand, the stand must be shut down 
until she is able to return.

Booth Stand
A booth stand takes place in front of a business 

with the permission of the store owner. Drive-
thru booth activi- ties are permitted, however, 
only adults may approach vehicles. Booth 
activities may not take place in streets or 
medians, or BEFORE the booth activities opening 
date.
•	 Verify locations IS NOT on the “Do Not Call” 

if Troop Securing the Booth and submit the 
request form on the website.

•	 Assign designated duties for each participant
•	 Troops must have permission from store 

property manager to set up a Drive-Thru booth
•	 All booths locations must be entered in Smart 

Cookies
•	 Girls should be instructed on safety and never 

be allowed to approach vehicles. 
Location Restrictions
Locations that council secured, including but not 
limited to Walmart’s, Sam’s Club, and Joann’s 
stores. These locations are exclusively managed 
by council. Locations are part of the “Do Not Call” 
list.
Booth Location Guidance
Booth activities is a privilege. Remember, we 
are guests when we set up a cookie booth at a 
business location. 
•	 Council will secure all participating Walmart’s, 

and Sam’s Clubs locations within the five 
counties. 

•	 Verify the locations with the “Do Not Call” list 
on the GSCCS website BEFORE requesting the 
location 

•	 If a location is requesting a Certificate of 
Insurance (COI), contact Customer Care at 800-
490-8653 

•	 Booths must be safe for girls and adults at all 
times 

•	 Booths must be away from traffic and cars, 
unless it is a Drive-Thru Booth

•	 NO booth activities in front of an establishment 
minors are not allowed to enter

•	 NO booth activities in streets or medians
•	 NO siblings, tag-alongs or pets at a booth
•	 Girls must be in uniform or in Girl Scout attire
•	 ALL booths must be marked with Girl Scout 

signage ALL booth locations must be entered 
into Smart Cookies and approved by council

1/22/25
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Booth Basics (end)

Troop Booth Minimums
•	 1 adult with completed GSCCS Livescan 

background check and GSCCS adult membership
•	 1 adult with completed GSCCS background check 

(does not need to be a GSCCS adult member) 2 
Girl Scouts at all times

•	 1 girl can be at a booth with 1 adult, if the other 
Girl Scout is using the restroom or if there are 
extenuating circumstances (i.e.- late, car trouble, 
illness etc.)

•	 Booth locations must be entered into Smart 
Cookies and approved by council

•	 Single Scout Booth Team / Juliettes Booth Team 
These “Single Scout” booths are at the discretion 
of the Troop Coordinator.

•	 1 adult with completed GSCCS Sterling 
background checked and GSCCS adult 
membership

•	 Booth locations must be entered into Smart 
Cookies and approved by council

•	 Troop cookies must be used for booth Juliettes/
Council Ran Troop use her own inventory and 
replenished by council

•	 If at any time the Girl Scout needs to leave the
•	 booth, the booth must be shut down until she is 

able to return
Note: Any adult who is participating at a booth must be 
background checked as they are in direct contact with 
Girl Scouts.
Etiquette
•	 Do not block the flow of customers into the 

business.
•	 No eating or drinking while talking to customers. 

All food and drinks must be away from the booth 
table/area

•	 Girls are actively selling at a booth and not 
playing games, or on their phones-same goes for 
volun- teers

•	 Girls are never to be left alone at a booth, there 
must always be an adult with them at all times

•	 Girls are never to leave the booth with anyone 
other than their troop coordinator or their 
parent/ guardian

•	 Booth activities are not an adult activity, girls 
need to be the ones actively selling

•	 Adults are there to encourage and monitor the 
girls Resolve any conflicts peacefully

Setting & Staging
On day of activity, check-in with the store owner/ 
manager to inform them you have arrived and 
to re- ceive any special instructions from store 
management. 

•      Arrive 15 minutes before your time slot begins 
to set up your booth
•	 Make sure you are identified as a Girl Scout, be in 

uniform or Girl Scout logoed attire
•	 Set up cookie booth in the area designated by the 

store and not in any other area
•	 Set up your own table, and hang signs on your 

table, not on the store property
•	 Count all beginning inventory 
•	 Bring plenty of product
•	 Bring a secured cash storage (fanny bag, aprons, 

cash box, etc.)
•	 Bring enough change
•	 Do not ask the store for change during booth 

activities
Tear Down & Take Away
•	 Allow 15 minutes to clean and pack up for the 

next troop
•	 Therefore if your booth ends at 6:00pm, the 

booth starts packing up cookies at 5:45pm.  Do 
not wait until 6:00pm to begin packing up the 
booth.

•	 Count all inventory and record accurately Secure 
all monies for deposit

•	 Breakdown all empty cases and take with you
•	 Remove all trash and take it with you
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Types of Sales

Digital Cookie
The online platform used for the Girl Scout Cookie 
Program is called Digital Cookie. This platform 
allows girls to enter product ordered on the order 
card, set up a store, track online orders and more. 
To take orders online a girl must set up her own 
personalized online store. All orders and payments 
online will be automatically credited to the girl.

Girl Delivery option, the customer orders, pays 
online and product is delivered by girls. Online girl 
delivery orders are automatically added to a girl’s 
order in Digi- tal Cookie.

Girls must adhere to the following guidelines when 
they open their Digital Cookie online store:
•	 May continue to take orders on their cookie 

order card
•	 May post their Digital Cookie URL link on social 

media personal sites, with parent discretion 
and appropriation

•	 MAY NOT post their Digital Cookie URL link on 
3rd party resales sites, such as eBay, Facebook 
Market- place, Offerup, Let it Go, Amazon, 
Mercari, etc.

•	 May advertise their Girl Scout is selling on 
resale sites but they CANNOT process any 
payments through these resalesites

•	 Online customers will have the option to have 
cookies shipped directly to them or have them 
“girl delivered” by the Girl Scout

Direct Delivery option, using the girls Digital 
Cookie direct link, customers can order, and 
pay directly. The product is shipped directly to 
customer’s residence. Customer pays any shipping 
& handling cost accrued. 

In-Person
Order Card
Girls receive an order card with pictures, 
descriptions, cost per item, and information; such 
as if a cookie is gluten-free, kosher, etc.
•	 Record items that customers wish to order
•	 Explain that products will be delivered by the 

Girl Scouts. Be sure to fill out the order card 
completely • Payment may be collected at 
time of order (whenever possible) or at time of 
delivery

•	 Girls can take orders on their cookie order card 
prior to the direct sale start date and must 
adhere to the following guidelines: 
 
 
 
 
 
 
 
 

•	 May collect customer money and turn in all 
monies to Troop Coordinator

Direct Sale
Girls will have cookies on hand for “Direct” sale, 
they may participate in walkabouts, lemonade 
stands and booth activities.
Walkabouts
A Girl Scout may “walkabout” their neighborhood 
with cookies on hand and sell door-to-door. 
Cookies are “mobile” and not a stationary selling 
station.
Booths/Lemonade Stands
Booth activities/lemonade stands is an integral 
part of the Girl Scout Cookie Program! Cookie 
booths allow troops and girls the opportunity to 
engage in their community, earn troop proceeds, 
and work as a team. It is also an excellent 
opportunity for a girl to put her people skills into 
action.

•	 May advertise on public and private 
social media sites that they are taking 
orders 

•	 Parent/Guardians may take the cookie 
order card to their work place and must 
include a message from the Girl Scout.

•	 The message can state the Girl Scout personal 
goal, her troop goal, and what she is learning 
from the cookie program and so forth.

1/22/25

15



Types of Sales Chart

Product Sale Type

Digital Cookie
Online 
Girl Delivered

Digital Cookie
Online 
Direct Ship

In-Person
•	 Order Card
•	 Direct Sales
•	 Walkabouts
•	 Lemonade 

Stands
•	 Booths

•	 Girls create a store in Digital Cookie 
and send emails to friends and 
family

•	 Customers pay ONLINE for  
GIRL DELIVERY

•	 Orders/payments are automatically 
credited to Girl Scouts

•	 Delivered by Girl Scouts 
to customers

•	 Direct sale to customers

•	 Shipped directly to 
customers

•	 Delivered by girls to 
customers

•	 Direct sale to customers

Girl to order cookies from Troop 
Coordinator when needed.

Juliettes/Council Ran Troops 
to order cookies from Council 

when needed.

Girl to order cookies from Troop 
Coordinator when needed.

Juliettes/Council Ran Troops 
to order cookies from Council 

when needed.

(1-2 weeks standard delivery 
after order processing) 

 
Surcharge cost to orders 

shipping to Hawai’i, Alaska, 
Puerto Rico, APO/FPO/DPO, 
Guam and US Virgin Islands

•	 Girls create a store in Digital Cookie 
and send emails to friends and 
families

•	 Customers pay online for product 
and shipping

•	 Orders/payments are automatically 
credited to girls

•	 Girls collect orders on a cookie 
order  card

•	 Girls collect money from customers
•	 Girls turn in money to Troop 

Coordinator
•	 Juliettes/Council Ran Troops turn 

in money to Council

Money
Collections

Girl Scout
Cookies

How many CASES can fit in a car? 
(approximately)

Delivery to 
Customers

1/22/25
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Compact or 3-Door
Hatchback or Small Wagon
Mid-Sized Sedan (Back seat &Trunk)

8-Passanger Van or Sport Utility
Full-Sized Station Wagon
Standard Pick-up Truck
Full-Sized Van WITH Seats
Full-Sized Van WITHOUT Seats

23
25-30
35
60
75
100
150
200



17

Girl Scout Troop 1/22/25

5

4 5

works directly with her troop and Troop Coordinator and they are your first point 
contact for questions and concerns. The caregiveer, Girl Scout, and Troop Coordinator work as a team to track 
transactions and orders, request cookie product from Troop Coordinators, recieve product and distribute to customers. 
Caregivers and girls work together to collect and turn in monies to Troop Coordinator in a timely manner. 

5
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Super Troop 1/22/25

for credit/card payments; and the Product Programs Department for recognitions selections and distribution. 
Super Troops navigate their Girl Scout Cookie Program experience with the Girl Experience and Product 
Programs Department at their Super Troop meetings. 

2025

Innovation Center - 2160 Mars Court, Bakersfield CA 93308

2024/2025

2025

Super Troop and Juliettes 
order here!
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Juliettes 1/22/25

Innovation Center - 2160 Mars Court, Bakersfield CA 93308

2025

2025

or Girl Scout Staff 

Super Troop and Juliettes 
order here!
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Juliettes & Super Troops 1/22/25

March 31st

(Excluding Gluten-Free | 1 pk $7 - 1 case $84 ) 



Girl Scout Cookie Program

Product Programs are an intergral part of Girl Scouts’ journey toward leadership, 
learning, and developing the five key skills in entrepreneurship through the Fall 
Product Program and the Girl Scout Cookie Program. 

Decision Making: Girl Scouts help decide how 
to market their sales and what to do with their 
earnings. This matters because they must make many 
decisions, big and small in their lives. Learning this 
skill helps them make good ones.

Money Management: Girl Scouts develop a budget, 
take orders, and handle customers’ money. This 
matters because they need to know how to handle 
money - from their lunch money to their allowance 
and to someday their paycheck. 

People Skills: Girl Scouts learn how to talk and listen 
to their customers, as well as work in a team with 
others. This matters because it helps them do better 
in school (on group projects, on a sports team, and on 
the playground) and later, at work. 

Goal Setting: Girl Scouts set goals and with their 
team, create a plan to reach them. This matters 
because they need to know how to set and reach goals 
to succeed in school, on the job and in life.

Business Ethics: Girl Scouts act honestly, and 
responsibly during every step of product program 
sales. This matters because employers want to hire 
ethical employees - and the world needs ethical 
leaders in every field.

1/22/25
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Girl Scout Cookie Program 1/22/25

2, 2025
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Girl Scout Cookie Program (end) 1/22/25
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Digital Cookie Mobile App 1/22/25

Digital Cookie is point of sale system Girl Scouts will utilize for their Girl Scout Cookie Program. Digital Cook-
ie enables girls to personalize their own site to sell cookies online by inviting friends and family via email 
and social media. Customers have the option of having their cookies delivered in-person by the Girl Scout or 
having them shipped directly to their home with customers paying a shipping fee.
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Digital Cookie Mobile App 12/5/24
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Digital Cookie Mobile App 1/22/25

The Girl Scout will ask for the customer’s contact information, enter it in the app, and send the 
email. The customer will receive an email to purchase cookies. 

The customer’s information will populate into the Girl Scout’s customer tab in Digital Cookie 
under the mobile app section. The Girl Scout will need to add customer to their list prior to 
sending additional emails or to keep the customer for future seasons.



27

Digital Cookie Mobile App 1/22/25



28

Digital Cookie Mobile App 1/22/25
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Digital Cookie Mobile App 1/22/25
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Digital Cookie Help Center 1/22/25
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Digital Cookie Help Center 1/22/25
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Digital Cookie Help Center 1/22/25



•	 Cookie Dough—council owned incentive 
reward, can be used for merchandise at the 
Goldmine Store and GSCCS program events. 
Cookie dough has no cash value and cannot be 
redeemed for cash.  

•	 Council Ran Troop—a troop that is managed 
by council staff. 

•	 Council Secured Locations—booth locations 
obtained by council and are managed by council 
and used for the lottery and FCFS. Council holds 
the contracts for these locations and part of the 
“Location Restrictions.” 

•	 Direct Ship—online orders shipped to 
customer from the baker.  

•	 Do Not Call List — a list comprised of all 
council secured booth locations that cannot 
be approached by troops and service units to 
secure.  

•	 FCFS—First come, first serve booths will allow 
a troop to pic a limited number of booths and 
receive ALL booths chosen. Booths may contain 
premium and non premium locations.  

•	 Girl Delivery — orders placed on Digital 
Cookies and delivery by Girl and Guardians. 

•	 GSLearn—the online training system 
accessed by individuals MYGS account for 
volunteers. 

•	 Juliette—an individual Girl Scout that is not 
associated with a particular troop.  

•	 Location Restrictions—any locations that 
council secured, including Walmart’s, Sam’s 
Club, and Joann’s stores. These locations are 
exclusively managed by council. Locations 
are part of the “Do Not Call” list.  

•	 Digital Cookie —online platform used for 
sales of Girl Scout Cookies. Used by the Girl 
Scouts for their cookie sales. 

•	 Smart Cookies—online platform used 
for sales of Girl Scout Cookies. This system 
is used to manage troop, service unit and 
cupboard transfers, rosters and track sales 

•	 Troop Secured Booth—storefront booth 
locations that troops secure independently 
using the Troop Booth Letter. All troop 
secured booths are entered in Smart Cookies 
for council approval. Troop secured booths 
may not take place on council secured 
locations and not part of the “Do Not Call” 
list. 

Glossary 1/22/25
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Girl Scouts of Central California South
www.girlscoutsccs.org

Customer Care
(800) 490 - 8653

customercare@girlscoutsccs.org
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